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Extended Abstract

Abstract

The present study was conducted with the aim of investigating the effect of
social responsibility and pro-environmental behavior of the brand on
consumers' willingness to pay and the mediating role of brand equity among
natural fruit juice consumers in Ardabil city. For this purpose, this research was
conducted with a descriptive-survey method and using structural equation
modeling. The statistical population of this research was all the consumers of
natural juices in Ardabil City. Using Cochran's formula, a sample size of 384
people was selected by available sampling method, and they answered the
standard research questionnaires. The validity and reliability of the
guestionnaire was confirmed using construct validity and Cronbach's alpha
coefficient. The test of the research model was done based on the structural
equation modeling method in AMOS25 software. The results showed that the
effect of brand equity on consumers' willingness to pay is positive, and the
company's social responsibility has an effect on brand equity. Also, brand
equity plays a mediating role in the relationship between corporate social
responsibility and consumers' willingness to pay. Also, the positive and
significant effect of pro-environmental brand behavior on consumers'
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willingness to pay and brand equity was confirmed, and finally, the relationship
between brand pro-environmental behavior and consumers' willingness to pay
was strengthened with the mediating role of brand equity.

Introduction

Consumers have become increasingly aware of the importance of healthy and
natural foods and tend to pay more money to buy natural foods compared to
other products. In this regard, participation in environmental protection
activities and pro-environmental behaviors are related to consumers' willingness
to pay for products that harm the environment less. This willingness to pay is
especially close to reality when consumers understand that the company, they
are looking for has social responsibility and is not indifferent to environmental
issues.

Case study

The statistical population of the research includes all consumers of natural juice
in Ardabil.

Materials and Methods

Due to the unlimited size of the statistical population, the number of 384 people
was obtained according to the Cochran formula, which was selected by the
available sampling method, and the research questionnaire was distributed
among them.

Discussion and Results

The present study was conducted with the aim of investigating the effect of
social responsibility and pro-environmental behavior of the brand on
consumers' willingness to pay, with the mediating role of brand equity among
consumers (of fruit juice) in Ardabil city. Pro-environmental behaviors are a set
of people's actions towards the environment, which, in a wide range, include all
feelings, desires, and preparations to preserve and protect it in formats such as
transportation, recycling, and consumption compatible with It includes nature,
energy consumption, etc. Pro-environmental behavior includes a wide range of
actions and is synonymous with other terms such as environmentally
responsible behavior, environmentally friendly behavior, green behavior, and
environmentally friendly behavior. Determining the position of the brand as an
environmental brand requires communication and active differentiation of the
brand from its competitors through the production of healthy and
environmentally friendly products.

Conclusion

It is necessary for managers and officials of brands to produce products that can
be decomposed after consumption and cause the least damage to the
environment. As much as fruit juice-producing companies pay attention to
keeping the environment healthy, it will improve the brand value of that
company. In this regard, it is suggested to expand their brand in people's minds
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and improve their brand value by informing people about the features of their
products as healthy products for people and the environment. In this context,
officials can use two emotional strategies (feeling comfortable in connection
with activities in humanitarian ways, expressing themselves as a pro-
environmental brand) and a practical one (informing about the healthiness of
the product and differentiating themselves from competitors as a pro-
environmental brand). Promote your brand.
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