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Extended Abstract
Abstract

The aim of this study was to investigate the effect of consumer relations with
the brand on brand loyalty in the context of social trade, taking into account the
moderating role of features related to parasocial interaction. The statistical
population of the study includes people active in the Instagram social network
who have ever intended to buy (purchased or not) from Digi Kala site and
information about their intention to buy or purchase in this network. They have
published a social post. In this study, based on the Cochran's formula for 1100
statistical population, a sample size of 248 people was obtained. The present
research questionnaire is a combination of Giovanis and Athanasopoulou
questionnaires in 2018 and Zehir in 2012. The results showed that consumer
relations with the brand and its dimensions (customer satisfaction, customer
trust, customer commitment and brand experience) have a positive effect on
brand loyalty in the context of social business. Also, the characteristics related
to parasocial interaction in the relationship between consumer relations with the
brand and brand loyalty play a moderating role.
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Introduction

Social business provides a good platform for long-term consumer relationships
with the brand. Social business has emerged from the integration of different
fields. The main emphasis of social business is on combining social activities
with online marketing and sales. (Turban et al, 2011). Social marketing includes
scientific and practical areas of business. Thus, social business can be
considered as a subset of social marketing that deals with online shopping. The
other roots of social commerce are communication and collaboration theories,
virtual societies and the virtual world, and finally, the main roots are e-
commerce (or e-business) with different business models (Borden and
Mahamane, 2020). No previous research has found that consumer relationships
with brand and brand loyalty have been studied in Digi Kala, and the
information gap is palpable. Therefore, this study seeks to answer the question
that the impact of consumer relations with the brand and its dimensions
(customer satisfaction, customer trust, customer commitment and brand
experience) on brand loyalty in the context of social business considering the
moderating role of features. How is it related to quasi-social interaction?

Case study

The statistical population of this study is people who have been active in the
social network Instagram, they have ever intended to buy from the Digi Kala
website, and have published information about their intention to buy on this
social network.

Materials and Methods

Samples selected in this study from the participants in Digi Kala's "Listen
Contest" who answered the questions of this contest based on the information
about the goods introduced on Instagram of Digi Kala, and through this to their
account Access was available, selected, the statistical population was 1,100
people, and the number of samples was calculated based on the Cochran's
formula, calculation, and sample size was 284. A standard questionnaire was
used to collect information in this study.

Discussion and Results

The results showed that consumer relations with the brand and its dimensions
(customer satisfaction, customer trust, customer commitment and brand
experience) have a positive and significant effect on brand loyalty in the social
trading platform. Therefore, the first main hypothesis and the first to fourth sub-
hypotheses were confirmed. Also, the characteristics related to parasocial
interaction have a positive and significant effect on the relationship between
consumer relations with the brand and brand loyalty.
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Conclusion

The results of this study were examined in the form of two main hypotheses.
The results obtained from the first main hypothesis showed that consumer
relations with the brand have a positive and significant effect on brand loyalty.
In a competitive market, companies seek to gain and develop a competitive
advantage by differentiating their brand from other competitors. The second
main hypothesis in this study examined the role of moderating the
characteristics associated with parasocial interaction in the relationship between
consumer relationship with brand and brand loyalty. Increasing parasocial
interaction in the context of social commerce can facilitate the consumer-brand
relationship and create the ground for the formation of sustainable brand loyalty
in consumers.

Keywords: Consumer relationships with the brand, brand loyalty, social
business platform, features related to quasi-social interaction



1749 OL?-“‘:’U ¢ (PGOE o piiko ‘;bau&b;).r

&5 ee

O ylx g 40 W g (55106 g g (53 PU b oW S e Ll y il
Sl aws Jolos b b yo s S 399 SR i 2 Eoi> !

T 83939 T 5 Al — el i poli iTo— "0 gRily oo 5O

oS
Ol s 33 Wiy (550089 » Gl AU b ouiiS U pan bl ST oy GReds cnl 3 Sus
Gl samle cuwl elosal and Jolai b b po s Sy Shoawi i (58,5 i 5o b closa!
Y 2o colw jlwgys aal Jbo 4 b a5 ol Slawds] oolosa! asiud o Jled ol 31 51 wid)le iy
ol 09 1y ol 3 b plias 5 sl a5 (FLedlbl g (Wl 00,50 L Wilos,S wy y3) wilasclls |,
anoler y85 Voo oland lp 1,595 Jgoyd bl 2 Gidgh cpl )0 ailed,S ydibe (seloial Gasd
g oailgnd  Aaobiliow y 51 oSy ol GBgH dolidew y ol Cawd 43 515 YA digod pxo (g kol
wile algy oolel p basliiwy olgy wdlboe YT Jlo ;0 md) 9 YA Jlo 5 glgugilT
3,8 oy SMArt PLS 1380 055 b glis,s Wl oo b o bl g9 55en 5 151y (pansis
a5 oo Slodel (g yiduo Gt Liy) oo Slasl g (55l U L 0w & e baulg, 45 8l LS s
GBS iy oriared W) Cude pil (Slaiarl Oyl yw 50 Wi 5,0y p (W 4y g (g i
o 3l i 5oy g gyl pU b euicS Dpan Luly) o bLI,I 5 (slesz] and Jolai b b pe

bloo 510595y Ko

SBT3y (Eloiz! Wl s iy (§)ly (sl pb b suiiS Bpan Luly) sgelS sojly
Eloal and Jolai b b yo

Ol sl e koo )) i olKils ¢ elazx pole 0uSails Cy pe 09, Letilo- Jyius soiung
Bashokouh@uma.ac.ir

ol s ) e sl iz oKl ¢ elozx poke 0aSasls Sy pae 09,8 Lezils

ol o) e ks )l iz oKl ¢ elazx pole 0aSails Sy e 09,5 (6553 (el


mailto:mohammadbashokouh@gmail.com
mailto:mohammadbashokouh@gmail.com

YFY e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

doddlo

Iy SYL Jeily b ogus glaails oS o coats | JUIS &8 caims oo ial3dl |
Yo cpl alawlgdy oS oo cdablre oS 5 51 0B, e Jilie 0 g oS o &l
b agaz OYgame drwsi 0,8 55 bk beales aan Lo i csanls o3l
L ad S pete 598 laip Sl (655 2 (950 eSS L (6l 4, I 4 Slinls
Glanliy IS 4 basy weld oo adin g Gasbke L a5 olss o
sl ol Gdos Aaker & Joachimsthaler, 2013) s )ls " Sl slaai " sae
Sy G5l el IS 4 el 2850 3551 Laled 5wy ) cole i 355 Gl
.Steenkamp, 2014) el jUail 5,50 0i 09 sl > b QI 55

Joare diws G 0 Wy pb G hads 5l oy 3 4 00iiS B a0 e 5 Wiy 4 5 bl
Zehir, Kitapgr, & ) o] cuwoid & Gl Gy oo Shyol coaS Lo a4 ol il oo
Slaiby aypxs b Bolie cdél (gloly Aol oL,k wlosl ys .Ozsahin, 2011
ooliinls o0 ol CBloo g dgm g W, LSS gme 4 aS ] (L;ﬂfa)'la.;l)
Sl Sy9pe Mg &)‘ol.és ool ‘5‘).3 Ay —o.\.;.;SA_éJ,a.A 4.]44‘) ol w)f)‘)ﬁ
Sl stz BB jeba o8 8 SO gl w0y b, (Sahin, Zehir, & Kitapgr, 2011)
Wy 8989k Sl NS a5 esdse ol Wi ar ltie ()bl
SCAIRETI N PIEER S TIPSO PNy KV ARCHPIPRER
s olyen 4 Wiy colo Gl ) dgm g (292 5l Sl Wlgiee Sloly oL i
S5 Q;Yj..am 5o ‘) ojéa.gfm (_gL(bui})’) =g Sl ade )lolég (S i SG. bl
&0y o IS genS los )5 Gladslo yus 51 (S Al CB s wip o] 5] s 4
S wilgl oo Wi a4 (6,l0lg sl Ll Hlado Wi et S b e oBags S
A yols 0uiiS G ran Wiy s glrasie Cde @ Canl S b9 sl ool ol
.Moshbaki, Sadeghian, & Sadeghian, 2014) ailas ,loldg o p a4 g oils W p s



1F99 Ll « pogas o prito slo gl \FY

MolBg 5 lad e i 5o b T Sl g Lol yotens Cuslbye 5 e ol S
Wy Gkl by ltie cul plejle Sleas g i 5 el 4 gl il
Sl YL slaced by wsas Slas b YK oy 5 i 0y )3 e
.(Ganesh, Kassim, & Hong, 2014) wsi oo bjlojle cuddsge g oo g 1,500 @
2 oRgt iy & (5 olg 2 5, elge 4 bgrpe (slatg Sl sloo S 25w o
)5 pl b eaisS Brae Ly, olayl 5Bl Sl 28 slaasily (gjlme (sl
Zhang, Benyoucef, & Zhao, 2016; Scholz and Duffy, 2018; Giovanis & )
Athanasopoulou, 2018; Li and Fang, 2019; Yasin, Cabanillas, Porcu, & Kayed,

izl Sl ey s a2, JSE slatal b Jolss b las e sla T 5 2020
Gl gy s 5,108y 5

Sl azg L) pBaSSrae (08 acgeme ip b bad e 2b1L slacled
acgesne b oo 8 il Cou S o wlesl b ol o x> Wi b abaly o ol
OLSE iy S b oalal, s caiiSBas 583 40 45 SRz b ediSias e
S99 a5 1) 6,50 Lo oz 52 9 )5 da sl S0l ol ol (bl
Rahimi, Kazemi, & Beigi ) 54 oo Jolds 098 s <o & o)l laicas 5 05l
S slagaly 5 28 Lol mbie a5l Lad e slacS e oyl Firoozi, 2020
Brakus, Schmitt, & ) wgi o ools gla)l "Wy a,ms" 4 wiee 0SS pas
S b ol abad o )5 0SS pae STol g5 oo 1) &5y 4,5 . Zarantonello, 2009
Oedsl b 5o by adl Ll g o 0 Wiy sl pgai o olss oged iy i iy
e 03,8 2l p0 WS o ol 3,5 45 5l abgy e CerheS ha b o pased poled
ezl Lo b s e oolatnl Wy 5l 0aiiS B pas aS 0ad o0 3l Sley W 4y
WS o i |y 0] 3lse plo s bolas ) dagms i iy Sledbl (S oo Cosmo Wy
351 4y olazel a8 canl ool lis L Sl @l (pizman .ChuNg & kim, 2019)
LIy by abuly o5 walss S 0y 5 5,y 5 3,55 5oy SS90 o 4
Gl e 45 035 ,5 o (6 lolag 5 sloiel (5,8 UK Ealy 0 ymoaisS G pans g slaie]
gy Sl Son blie jo (5By cpl Bl Cwad kS 5 W b Az
Zehiretal., 2011) 553 jasin &y, Cwds CaisS g bl wleel



VY e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

el LSy W4 o)l b aS cal plaie 5 S (S st Suls,
5 Caldy ing 055 oxdly cll, 4 45 il amles Cass el § O 4 bS8
5193, (ol LB, 5l o] 5L 55 sLoyl Gy 5l g oS az g iy 4y (6 55te (50l
sl (N @il g eledzl 0l g 05 S 355 eloix] slacudgins 4 (youd )0
Sl S 4y 950l (GLSo 50 S g CS > adg, ol annls Gl o ) g
b ,Byees SSSS £l 095 b (1B, Lalpd ool conl culs) (381 5 L lasdl
1y a0l yiie w45 conl o] S 13 ataés alas olE, Lyl 4o sl aalys
3,5 leol (g Shimar wld eSS 55 1) 995 el Lyt Al WS Sl
Coedl Baz (b ude @iz 5l Gl Slesie 9 LES 10 (6l (coaa8 0L i (5l
Ao 3l eS Lead8 (6 lie 4y (598 A s el cole LS 50 SO ol Lo o)l
.Anton, 2016) el Conla ] oo, cuS 5 w6 yin i gl (o

WLHAT 0 Cwl lag e Wi A (gylolBg L aS cul ola e 3l (6 e ges
Ny St 6500l @ plgies Gltie slajls b ks ol 5l a8 0g Gl (558
S b SEdate DYgame a5 Gz SloeS 10 05,5 Lols plas 428 (J5 cdbcaws
ol 2d by el sl s A1) Ll s wlgee g o)l ol i
&l oS el Glp 28 o Chen & Chang, 2013) wos 8,905l slacs i
Olod (5 998 Wy 4 (5 (5 Iy 5 (e S ez ge Wl oo alete DY gazs
Liz ol aSinl B ad LSS Jplete c¥same 4 waz S, 055 L @l 4ol
Sloas a5 glowsl ol 7 hao oI L jaile Laylg ) olx! 5 ,b 5l o6 4y (6 ie (5,08
b ol 50 B sl W — sy Laslyy lan 45 il o 5 S5aSS il T, o]
@ hides (gie &5 Sl Ol p (258 9 Sl Gltie b Ly, » Copie wua SE
mad,e b Gilalyy a Jbales s a asl Gl b gk 5 plete Jpame Jodo
5 plaie OVgase il Ko aaf 4 wS W3 OS50 Sl Y game oS
Pl g oS slp (T byt gyl Jy el p3Y by (gt slasls L gl
R @558 g 5o b Bl Lalg) rals (BT Lyl s W 4 (g5 (5500l
Alvandi & karimi, 2009) cewl & 5 a5 (5 yiiee



1F99 Ll « pogas o prito slo gl \FY

o 1) S 650 386 G5 5l 655l 6l S 55 (e o
slajls wilet ye bl glytie glajls g atulys Syo g 59 Sl Sl
Sy Sy elaizl Sl anled H1E ol b Gasaddy Lails)  axS eyl 1) gl
D) S (oo ol 5l pU L eaiiS S pae Deadh Lulg; 65180 lp il
39 cstleizl Oyl godee wST Ll odel Wy dilie sla aie plésl 5l elois
b seleizl o)l el plo ol (30T (o985 bbb eloiz] slacdled oS 5
Sryaeby Glp 9500, S plse 4 VAV o o a5 slazl oL 1L poede
Turban, ) s)ls oo bl )l ol 7 ae S5 codS g Ban b claix! ol s
Lngu.Jle (_gm.\.:)..f).:)«) ‘_,>J.o.c 9 u;olc Lgl.%d...uo) J.QLMJ Gcl.op‘ ‘sal.,)‘)l.: (et al, 2011
Sk 5l Glegezen; Glyedr lgioe (eleizl Ol (nlply b &)l
7 glaadsy ) ogd 4 S s ojls g T Ghgb g a5 b a5 el
29 e Silre slos g ilme malsz s S g (bl slaay s sleial )l
G doe b (Sie Sl Sy S L) S Sl olos )] ol aty; walys
.Borden & Mahamane, 2020) wisl oo ,I5 5 oS alirs

5 6,5 pb L oansS Brae baly) () p 4 &S L2095 ety GRS O O
Ay ol o Sledbl PES g i Cdl il asly Y sus o Wiy )bl
B rae Laly, b a5 coil Jlow cpl 4 ol oo 45 Giagh ool W el g
4,25 g (6 yuioe Mg o6 e sladel (g i gaeisls ) ol sl g (gl AL L sansS
Sl Sy Shaws A8 (3,5 Sl 0 b eleia] )l s (0 B 60l p (Wi
Sool aig¥> cloizl acs Joles b Lo e

o3 6 (Sl
Wy 4 55l

Syse bl Slool logas wlusl 1o slos s job a4y Wiy 4 5 loly pogie
55 ailanio b 6,18, (1STy 5l ool Oyle w4y (g lolby ol 48,8 18 Ll
2 a8 dgbee el 8, ul g WS e ey W S pley sk 0 0,8 45 W >

Ol a eold [ialF @)l 03 0 a5 slbdcgeme j ob,l g (65 el (slaanl



VFO e O Wi 5,08y sl pli b 0uiiS S pe Ly, S

Yap, ) cwl 0,8 cod g aliiily, slanld 51 b STy ol aas oy Wy
&S cwl > LSS S 4 g, pb 4 g )bl (Ramayah, & Shahidan, 2012
G581y S Bro w5 R Sle gy slaunld s, cnl S
pb 4 byt (5 )lly ol (glmin 5 (owlexl (Slg) Jolse azms aSly S (6,125
Pl (L8, 0959 slp swlol mlge sl (i oo 4 Hlas Cleds cel )b
Gl g i wals g (igyd sbml (Ul Slhoagd @ gl o oS0 sl
Sy 4 Jolsy oyt sb slass w55 o L3, bl slo i & ol ite ol
6,15 el oy ()l kel patls (lyie 4 g Wgd oo Cgmzme <510 2l o5 0 U
Loanslie )5 laceard st 4 by (i Comles rizmen § Wl o wlil
"o e Srae SIS 52 LSS 4 g by 8ly o ] S Il s )l i
Olee a4 wip g,lolsy Dehdashti, Jafarzadeh, & Bakhshizadeh, 2012) 5,5
gl ol dome 03 4 S Gl 5 Wip 4 Cons GBS Sras (Slds
Y a5 Sp Gl 4 g, Sl EAS Bras ol Wip (s el YL
5 solebg .Chung & Kim, 2019: 2) s)ls cd¥o Wy ol glp 0SS G ae
& S byitin 0By wip pgad wip slezel 3l (b (V) o S
2595 5,5 pb 4y sloiiel (i ()18 (Fre 5 Sule alall) AF W) A (pl @ Wi
» ke b Wp g g sy oletel @8ly;s 0l 252y Wiy 4 (5 g 5 ()l b
§ Sz oo le (SFLD Cumazr Gl jisie den Grizres 5 0 Wi 4 (gl
Chaie $5i 5 Jusd SLE o)ls Wiy 4 5oy b (s locee 5 cute 3l el
S ald, b Jhs St plgis 4 iy Ll ol Lulg) 095 i 0 (Vo)
Gl 4 i 9 Culd; e alal) 5 casnly slo e lsie 4y jetis i g (550l
2 dp kel &5 Wow; am cpl 4 sls B Ggesl 0y9e Wip ek 4 bl L
bl als cel culs, o)ls auiins il yoivs agad 5 (5 0oy 4 agas «uls,
S Ay it 90 51 G ger 2 )loly 4 e 03 5 oo W S 4 (e

1-Upamannyu



199 Ll « opac o proto 5lo gy VY7

@ bled p jele dgai ol 30 w3 4 el sledog 5 wip s 4 bl

S, 550 Wiy s

Ny 4 5)log 1 135 15T Jolge
G pL b oulds O pao alal

G pan 3liasly, ages Gl |y 6,5 ab b oaniS G as adal, (V3A) b2
ol .Giovanis & Athanasopoulou, 2018: 288) wuS' oo <y 25 (g s pb L TS
-G pan 5 0y O Jilite SYoles 0508 50 (VoY) | Jgwalails 5 Solga g 51 alal,
51 ¢ b .Motaharinezhad, Samadi, & Tolabi, 2014: 130) s ls oLl &,b
az Jold gam iz parhe o olse ar ]y (65l U b oaiiS S pan alal, i
Soel 393 Slaow)n 3 g Wlossed Siluparie Gible 5 SSLD ()l sl
Scholz & Duffy, 2018, ) wlos S a5 Wy 4y Cnd (6 yiin Rble a4 (i
olw pb L oaisS 8 pas all, wladss S, o ([Pourzad, Stocchi, & Pare, 2019
Caomono ¢ Jslio Lfi""‘"’b SOy alaly CuaS godimolis a5 glojle lgie a0 |
Sarkar, 2014 Fazel-e-Hasan, ) ailos,S carogi «onl Wiy 4 Gie L addle g 2y
akyl, .Ahmadi, Mortimer, & Grimmer, 2018, Fetscherin & Heinrich, 2015
tloirl sloaSes o beS 15 o T s, Slxis o logas g ,lbs pb b 0aiiS G s
Wy (6,8 Glalgion aSl (pl o GBS G rae ol ol Sl S oo sl
o] Crm 6,55 EMalss 5 03,08 o STil 4y 05,3 o 45 |, (Y game SlLI L
OB AS G e Bk 3l OYgame 0y > sl L .Zhang, et al, 2016) 5 .5 o S
(hble Wgn 4 oo g 48T Dyg0 (51, slooy > oS0 S slein] ais o
Hew, ) ogi oo &5 8 o 6,6 pb 4 Cans BaisS G pan (5,l0lg 5 wowasl Ly,
5 sanils, sboailse JB o Laly, ol iesh ol e .dee, Ooi, & Lin, 2016

1-Fournier
2-Huang & Kandampully
3-Brand pages



VYV e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

9 omileeS WS o0 I8 snn Syge Ny @ g Wiy A e Wiy a oleiel Wiy
aauly Sloos o o) Al L 0asS e Ly, 395 casllas yo (V- )A) gl guslil
Lyly, S5l sl ave as ols lis adlae pl ls wisls 18 aslllas 050 1) (5,53
» ..\.;).3 Ja."s) LSA.AJL.AA}‘ A ‘).iio d)Ja )‘ 9 0099 Lg)l.a._‘)) UL..’ «51'“0‘ J.ALC u-’)-'-‘*'er“ ~.\3).3
o el Jow S sgFadllas o (Y0))Y) YLgL....’; Y P Vo )...;l., Cond oo
‘) UT 9 oslo QLQ....M...: &y é)‘oléj BUST Jaa.b) LSAMLM}‘ 9 LSAD-L.M: ol.ul u‘f‘ uag.a?
ol o LIl (goaisS 03l addllas ol il .sols )3 0905 9,90 S O yeal
g2 6,38 b i Ll
ol et M8 5 90 s 3l ol 4 Sloxog5 s a5 b el ol
Sl e 5o g by oyl Al L 0anS G as alal, sl Lol ans )3
Syl 53l elas]
B

.Ningsih & Segoro,2014) ol oo Lulg, obol glp g Jole goin cols,
5 DVgame | Glicdyae b w5 4y slie p gl (IS b5 @ ol iie ol
» .Mohammed & Rashidi, 2018: 360) s,ls o Lil yloj b o 5,8 S Sloas
a5l S b e llanl o Sglar b i Culs, (YAAL) Hedgl olBaus bl
S o 58 Cooss 5 YIS 5, Shas 51 ol &8 pmn 5l ms oy o)) 5 Cossn L VIS
i Shlasl IYE o Sles a5 Jige )0 g el gl 5 ol) 6 w0l el
Nunkoo, Teeroovengadum, & Ringle, ) 05 co jg e b g jloy (6 yidin 8 150
G9y 45 g oo PP § 009 CateS pgpdo 09 4 paxie SO SO cols, .2019: 2
Rita, ) 53,5 (59 sazme 2,5 & ke g 2l 38 b aitns jsbo @ (500 (51005
Cols, a5 axil s s3 aslhas 45 (Y- Y+)  Kilss 5 oS -Oliveira, & Farisa, 2019
D92 03,5 o ;3 0l i (5)loly e (Sln (soter 5 00 s ele ()l

1-Giovanis & Athanasopoulou
2-Tsi
3-Kim & Huang



199 Ll « opac o proto 5lo gy \FA

il Ol JB 5 Ojp0 4 ol (28 4083 Sledg @ axg b alple
D)l 53 elatzrl D)o i 0 i )0y i 5l gaienals) 1 sl (858 ad )
& a olosiel

Gzl Cam iy bl SIS 4 GBS Gras Ll e 4 |y iy 4 slazel
Gran (§pSpeedl ;0 slodes Lii olaiel 0iS o iy yai ol ool Lo sanbs
slexel .(Ngo, Liu, Moritaka, & Fukuda, 2020: 1) oS oo bl & > o Bass
Ny S 4 GEALS GBpae a5 cadl llys 5 Cdlas (liebl bl oS uSae
PaSLay SO a Bass Gras bl l el ole wiy sleel laias co s
.Beigi Firoozi, 2016) sas plosl casl 00,5 pdlel a5 1 azl plad wlgs o 23y o] 4
Jols o3lis am slbac o cwlas] an g S5 Lid dm il a9 Jeld @ sleel
a5 o o (g i s (Seld olS i olaebl ool ) Ul
Badrinarayanan ) col 2ls> 5 g cdlos Wi (S LS 5l ol lasl Jols  owles]
L SOl blal slazel aS a2 oo (jlid Wy pgas o Gliaxs (& Becerra, 2019
4 5,0l &5 4y slesel (YL Zokaw g 0,10 (gl pb - cuiS B pas aaly jo (5,l0ldg
(Y+\0) \Q%olsjﬂl 5 Olsbew .Zhang & Bloemer, 2008) sas oo (iwl3dl |, &y
plnl gl GEaS Brae (u yo Np )by 5 Wy 4 slaisl ppas o laghy
Wy 6Ly o S (570 prte W o olatel ol lis b ol gl adsls
28,5 (o0 Dgmns
il Olo BB ) Ojg0 4 pgo (08 4nd 3 Dlndgs 4 axgi b ol ple
3,00 il elazm] &l ey 50 Wi s, By L i 4 slotiel tpgs £, A 3
kel

Bl 50,8 G yn Gome labally i 4 JB0ile bled (lyie 4 Glssige 1) oges
L g wigdgo dianly o] SYgams b 55l plid g ol cplojle o @y Gl yitie ¢Sl
Azberi, Akbari, ) 548 o pSotivmes lojlu b plialal) (logac bats 4 et Jles
@ S (G ydin S Sz 9 bled £ Gloie @ |y wiyp w5 & Rafiee, 2015: 790

1-Setyawan & Imronudin



Y¥4 e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

(Zia, 2015: 31) &los )5 oy i cadd oo Ngm Slojle 4 1) 08 Cogn a5 lejle
Ol (28958 00,3 Dles )3 Wi 5By 2 Wy e Pl gwyp )3 (Vo2 O) V(55 )58
3 ald) g oamme 0y B el bLI JlS jsb a4y sl 52 90 a5 Cdl Cews 4
LLsd g Cote ok 0 4y Gible gl a5 Wil o (irad S (o0 ()5 ke |y i
b eizmes yolie g el byl 50wy 5l (g la8b 4y bled 5 same 0y 5 ad
wible agw 4 Comd Bl ol mhae Jg aidls e bl same a5 b
il Ol BB 25 ©j0 4 pgw (£ 4nd B Dl 4 295 L Gl ple
2,10 53U eletzl Dylod s 10 Ky (55l0l8g A s g e (058 4SS
Wy Ay

5 sslogm SClled I3l sl easS i Cullsd o 4 o)Ll iy
Wy ay ogdise 550y 4 e oS Cusl )l L sl gglosm slocolls
S5l g Sl (glad SKis sl wal,8 Go b 5l g DLl aliwg 4y 1) (5 l0lsg o9
5 bl sl Shy Jolis a5 3l 00 9705 25500 azlye (T L 08 agme o a5
IS canloogy bLijl o I L oaisS Bras a5 iz o L Olods dcgome 31 (SO5u8
Sy 4, (Vo)) oLen 5 ' enles Saeednia & Hematyar, 2016: 356) o ,.5
Loy oads a5 Sily o)k, slogal 5 besls wlols! wiblse olye 4 1,
Ny dr 5)log iy Wl LS g W3S (5le patde Wy a4 bgpe oS e
Lol B b oaiiS B rae Sl g Gue aily Lalg) caisS slxml g 0,105 0 cudne 5L
W 650y L 1) 0 4 s ol g s abal, (V01 0) o San 5 ol
P opeias jeb 4 Wi 4o aS ol Glad Glegh cpl mll sl )8 adlas 050 |,
4 e Wl oo (oulual age slml Byb 5l Geizmes g 9l Cute 15U Wi bl
50,5 8y 4 HEALS G e (s, loldy prbans i3l
il Ol B 25 Oj90 4 )z (858 s B Sldgs 4 axsi bl nle

1-Fullerton
2-Sahin
3-lglesias



199 Ll « opac o proto 5lo gy \or

3,8 30 eloiarl &)l ns p3 Wip 5By p Wip a2 e e (02 S
bzl el Jolai b b o s S5

D) s 58 eleizl s pe sla Sy (V417) (LlSen o SOL5 i pas bl
A g Ol T 5 (Sl oMo (e o) ple pmass adbge oS
aS el 6‘4})0 ‘u‘).s)ls ).:L...J Ll u.g‘al...mo ol 00l ;Q;)_u )L..: S99 el.uc )‘ CA....J)O
Ayl bt g loim] CoBge (Onazs ool (o wiiis pa b Jolas jo a5 g0l 4
Sledol (g oaitin 3 aie a5 oS aS aiiS Sy STaadsl 0,95 0 G o ol 81 pien
g o1 opals Cangs bl ol Jloi! @ cnl cate b wgllae Slas sl wel
Rogers & ) sigdb oo selite s oy 5l 00 eoliv 3 SleMbol lawgs g 0S o log 1y
Luly, arwg o calls caeal I Glbls )| ais; 1o i olagss . Bhowmik, 1970
o5 S5 5 69,8 om cabid e b3 (029) | 55 0 e coles slazal a
Cuio SIS den Sldlas ol ol 13wy 0590 1) laix] ai Loy, aswss b
Sledbl Jobs a5 ol 5l oS o color elanl 4l Lalg, 6,5 JSS jo calas
ezl 4y )5 aS 098 co cpl A i Calids 05l S50 ol 81 L bl )l slx) cely
g 2yl |y alis 0y > sl Sew g adle (Blaal a5 0SS dole Sl L 1) ledsl ol
L ool rle pmass 0,8 o0 S5 s 976 @ (sletxl 4l Ly, &)k oo
ol Ll (83 o i 5 Jels s e Jobe ) SSs (Sa Cadlogasl
comatie Ol aS Sl jlaS el s gil5 g J o S55 SL3 51 JB 4 (VARY)
Oyl s 50 Ol b wlbee pmaste pé Sl Soluebl BB g e
Ol 4 azg b og 00,5 Ojgde jaaxio SO L i a5 Wil bl elois]
2 e Jelse 5o ol Sl e IS8 0 5 4 cus | 093 (355 plaasi
ot Sl sl jeal SO S0 jeb ol Bl iwl Cad s (603 o ol
u))‘«.»' u‘).’)ls ).:Lw L: 6’3} J)?)g as ‘5.4.7@: g.i.’ )‘ u51.|a.cl.: gl L' 9 w‘é Cawgd

1-Turner



o e 0 A 5, I0By  5 b ol b ouiiS o Laly,

' et .(Xiang, Zheng, Lee, & Zhao, 2016) was oo LS5 Jobss dsl Job o
ain) oMl Gla g g dnym Gja8 aS cl ools lis glantllas o (Y+10)
oS Sran 5l ol nlple wesoe Rl slexl At Jolss 5 Sl
w0 T wloss o Jled (lsiome adg o 0aniiS S s s Jlabyné cledlbl
G5 ol 5l g aiSloy 5B (myp 5 LMl (6,135 STndl 4 oanb 5k
ol ano,8 Dlruogs 4y azgi bl ply .ty oo SLbLS,| g Jales 3 )b 51 09,5
il Gl BB 5 Spge 4 pgo

Syas abaly o LI o eleizl act ol b i e sla iy ipgo Shol 4028
D)1 S hasd G W 5,y 2 )l pl L oansS

el o o0l i VS 3 gl oosthe o ooud @) loeag elud

b s e slo S

ezl 4t Jolss

G)L"U ﬁLboA....SdJ..a.A 4.!4;‘

)N

By 5l garensls, \\\
=

&y 6)|o53

/v

Ny Ay g

Ny s

Giovanis & Athanasopoulou, 2018; Zhang, ) giegs segtde Joo ) S5
(Benyoucef, & Zhao, 2016

1-Dong Hee Shin



1199 lianli « copas Cu o Lo iy js VoY

o953 by
5 5l Shrog Gl Sy by, sl s ol Bae Co> Ol G
el gaSts o Jlad a3l 5l el &l g ol golel gamaly el Siaan
L wlos,S ay,5) Wlazils [, YIS 2w cole jl gy amd Jbs 4 b a5 ol Sl
eloizl @aSed cnl o ) Glaw 2 b plia 2wl ae) jo (Sledlbl 5 (wlos S5
-0 055 oLl ) Gl onl eleiz ] 4l S lgie @ pl Sl wles S i
S o Sgmd pla) oloizl lo 4l K3 jo 1) 093 laging g oS a5 e
25l RS s ey alages ol Sl w3 Shasl 4 (S 5 Ll
Voo Sl G s 005 S Cungeine S ey g Onl S lalel, YY)
—ail) 5 ol ol 9 cdey YVA b 5 Gysekee Ave 5 YAY b )5 oysekes
Shalacedlss g Uy Sl s salyl pils) (ol o b Loy oY pame S0iS
@ azg b ailo ¥ game laled 4y 00 eoliiul 353 (n g Glyie a4 pl St
momad Slaad bl (Jg 1005 097s Olal o pl Sl OIS it ) (aSs el xS
rl pae Glpl o 58 gkes V0 3905 098 oo 035 (e 5L AT 0 pl Sl sla
rtigas ol Sl b 55 loatylih eb 4 o] Jll a5 anil elaixl oS
2 S VB (s €S 068 allewr )3 pBALSES 10 o 5l Ghagh (ol )0 cotie
Goly3 M 48) Y s ol Sty o sids byme YIS 5l a5 Sledlbl ol
@ Gk ol 5l g wlosls Fewly adslue ! EYlgus as d(aslails 1) LT oy 5 auad b 00,8
VYoo o)lel dmel olaay wloads Gl csls 895 (s yiwd Gl LSl (5 0,15 Gl
o 39151 S5 YAY iged o g aslono ()55 U308 bl diged olani 5 951 549
g ot Jlojlaslitnn p JooSS @ (LsSoel ol Joles 585 Sl 0 b Sy el
SrSaged Ghgy oelal p delitiwpy e slasd eliinnpy o Vb i) we)s Jleo|
Pl el &S pls &)k 5l oo 418 5 Budond dslidin p 5l (ouSe 5 DLl s 5o
feasly sy Y lgus 45 45 0 Clys 4 5 03903 Jloyl 3Ll pl 6,5 ol 4

JL.«:)‘ a9 05; ‘_g‘).g U~S.c Oy A [KRCCS |) 0l 0ol @»Lv GLQMLHM)J § LS

1-Systrom & Krieger



VoY e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

[y oads oold Zruwly dulidow yy 25 YV -+ og0 couls Jloyl dslbitowyy £ o 5l anled
e 1A sgae Bles daasliceny (S 0 Sledlbl al 4 4> g5 b a5 woges Jlu)
8,5 1,8 solaiwl 0,90 deliiow p YAY olows
el & lasbiw] slaaslidu 5l eoliiwl b iagh cnl 10 5Ls 3,40 slaosls (5,910,5
Sorez B SRy Syge 0 Jol A S wal S 90 50 alidey 285
walyo coams b 5 L sSouly oges Slasin 5,90 50 SYlgw Joli 5L
oS Slo i 3590 )0 (polatl SVl Jold 5 pgd (idu wBl oo Sz g (o
VoA Jlo 50 shgwgill g Geslend anlisiw p 5l oS 5 pol> iagh dalitow s ol
3 i Culs, W a4 i sleiel am £l asliiin oy Mbs,o Slaz o
5 ol dSlige Wiy (gylls iy e wgyide (g)ly g Wiy A Gl Wiy
By A A g s (6 e Cold o as (6 yiie oleziel slul (LU (Y2 VA) ol gulils]
4 el 03,8 (5,155 IVE Elig S ST L 6t a2 oLL YT Jlo o a5

Slaye Blas (oo, 5l gl Joe ggesl 9 aslitnn 2Ll 5 205 2Ll sk
90 40 2> Sluye Plas hgy 4 g sl SYolee ol Jow .ol oo oolaiwl o3>
Joe 35l 5 65 o3l Jow ge3] Jelis Jolpe cnl 0998 ooy 5 (2b3,1 Al e
Sz Sluswe J8las g, ,o .Boniface, Gyau & Stringer, 2012) aib oo s ksle
5 wadid il alyy Jold Jlre otz 5l g pSeslail Joe (B3lp () p jslaie @
3,50 ol ghole oo g, 5l ooliwl b ojle oy, 09 oo soliul SbL o [ Ken
oy bole oyl Jols hgy ol s V Jgax ol ol as 5 I8 Qﬁ-")"



1749 QL’WU' ¢ (PGOE o piiko ‘;lbu&é;).r

V0¥

bl 8 1550s iy (paniid sy (oml hole Judoxd) o3bw (o) o ) Jaux

et 1T uilylg eSlkee
Wi Sy e z! Bl ol b Jlgw /o0l oualice yuiio Uy yaiso
Eligys (CR) (AVE

ST LolS sl aass oS5
SIAYEAYY SV R0 Ol b 3 S s | ey
“IAY - OllS e celie el acs

aapy 2B b Gl sl e 4 e

oS 0

7NN g anlss ol gl i !

ayy | S e b ool y0e 50 e

oS (0

e Al 99g olKig 3 SO y0 Wiy ol ST
“1a-0 A2 I E o s |y 500 slasip sl SRS

oy B N ol e s e e

el

jyy ST n Ol el s Sl e

oS ol

e w'&fdlwéﬁ)lso)wam

el Ko 5l 5 as

7y ol olozel BB o aBdle 3,50 3

ARIN Sl pize (yo dBMe g0 A5 5

AYY Golo (ki b (e aBle )50 iy

|

Lol aS™ ol > olee 4 iy oyl
JABD -IARY - IBAY vay T O R 2 iy 4 oleel

el

I R

...\.QO‘SA

Sy by L sy ol sl cuas

el

Wil alie baiy sl S o>

JAYE  aiy b b aslie s Wy onl s

ol oo
ATV BE\rd “IYAY avh slo (Shy 5,500 Kp S > &y Ay

AR ems e ey el 43l Ty iy ol

ety %l

A0 b By ol e A 6K W S



VOO e O Wi 5,08y sl pli b 0uiiS S pe Ly, S

ey Sy nl @20 o0 ez S
O bl a0 (5,500 iy S

SAVY Sl gy sl anslas ogls W
ol dilacedsn
5 Sl o Mo iy ol OMSUe
TATY s Wy ol by plalad, 55
0,5 polsos alad ¢ DS
ey DR e ol S5 el
<IAYE < INAY N Col e oalgzeds 01 &y g
LARYN pils was Bl puleslaiy cpl e
“IAD - el 5yl Laid e Sl
PR Wik dgzge wip cnl 5l e S
£
wla > 5l aS gl a4 asg b
VRY [E AR ] Sy L azy L o
et o2l Wy cpl Sl pl Al wi
Ay azrgi b aS @035 e leal e
Do, ol Ails W opl gl aS s ,s
LYY St NS ) SR>
Ao Zusdgn g Lulpd b i ool 3593 5
ilse o Lol b sl
oy o et w e slails i ol
5k i Sesls
JAYA Y- NI A
jap e SRSl s st Ysons s 0 Sy
.l
aedge gl
Ay el cols, Wiy ol o Sles 0gou 5l ye
A Sl ly W i olyen wip
cws e bl e 4y Sleas @il
PURPRVIURE B B VS S .
yag @ 2l kS oS e o o

wmled > Jlol iy S laas

Sy ele )L s pdy sl Rivard & Huf, 1988) - /6 4 Hulland, 1999) «/f laés 40
wd,F 15 ks ae 0 Ll ele L sl o lastial Jlade Gimgdy ol 5d el o 4z )S
5 bl a5l ole sl b polie daassS  oles 590 50 w83 oo HLis )V Jgu bl .ol
aS Sgad ool olgi oo w0als ()18 polde 4 4z gl b plply il onl s 4y 555 +/0

(oS 2y oy p aoile 2l pogdle il oy osle o, 5l asliias p 0 DY lge
dalss )18, Jige ;0 padid oly; Casl ead a3l Vo 50 55 LG 5 [ Ken g,



199 Ll « opac o proto 5lo gy Vo7

oor lp sl 210l Gl jlade 515555 ead ghigal Guib)ly (eSlee polie a5 59
oo (ol (B9, 53 09 o0 odliinl (RlLBlIS - 5o o po 5l aojle 51 S e oS e (2L
o clie bl oaias lias o3l ,a sl /Y 51 YL oS 5 ol co e o bl SY¥ole
oy opl polis .Seyyedabbaszadeh, Amani, Khezri Azar, & Pashoy, 2012) s,ls

‘5.....4[...9 kf"'S)" LS’L'L' )‘ LQO)LM: u_a‘))l.u w‘ AW UL"' \ de? )«b ‘w‘ ~/V )‘ ).....M.u 45

SWI 5l Gaiows mealie ladysS (2LL) (S9,0 plomad! CSLs (Gl (o) Crl 5o ¥)l355 2
ool (e oy YU SSLis l 45 05 <1V 5 5L S 50 o] el pd a5 o eolicl L S

2l e WaysS (g

o9 sasl

oyl Judxd
“Camez baaidl (V) Jgoo ol oolaiwl l38le 5l colibcires laosls Judow gl
A o slid 1) Basiul sl

S biaraz gaaidl ¥ Jyur

oy Slol® olib S Lbuns b Sis
ve Voo ol 525
FAIY VAY il
A 8 ol 335 e o
vI¥ YA S5
YAX \Y- ke V31 a8
£4/0 V4. YUY )
\O/f 04 :x v sleale el
Y/a Vo ks O YL
FAE VAP JLs Yo 1A
¥A/0 AT Juye ovs
VYA oY Jl Y-y o
sy vf SV s Lo e
ASIY Yy Sy

VY 0 &5




\ov e O Wi 5,08y sl pli b 0uiiS S pe Ly, S

Sblis! Jolos

q23 q24 Q25 q26 q27 q28 q29
. '\'\ % . so.‘srm 37?1/4). /-//'
- s.ars_20.578 21 - 113.506 3.2 720
M —
qll
‘-\7.361
12 43.570
&) *+—7.351
- 43 570
al3 47.979 54T CER
= * 16612 BT al
|-
-~ 9.328 3-563 q2
a2
e Lt e Lan \. g3
*-5.313
Gl aass - D2.134 2293 ——¥ a4
& 58.567 .
[0 ERETL S LSS ANTEY ) — =
Il - P as.224" B, =
60,222 23241 R 5
15 a
=] *—71.528 " 4
— 69221 — =
12 56.438 =
-~ BE
Q17

BC CBR= PI
42538 50074 2255 6l.4sg 14830

O g 306 30l 9 gm0l Y S
SYolee shiJoe 3,500y 5l (s leard b swyp 5 Je el Hshiie «
‘)‘)"é‘ I°)'; L)'l| )‘ ool J.,‘Jo ol 00l solawl Smart PLS 30 )‘)3| ‘D)J 9 Lg)L.D-Lw

oS sladises b sladoe J> (Bl Grizmen 5 bpiie @8 o9 Jloy 4 ks poe
5 HeSe layaio boolen ) agh Joo VoV o JSo Hair et al., 2011) el

JUOHOIN -3 P NS wl&d‘ S rSoilail sl oo LB o ol 50 09250 ool cuslive
Do o ylis Cosgaiml (S ojlal g s oo polie yuizren g Wb aie

10 '<\ qg\ T / //

‘s.g7s_20.57g 21.869 S0-319 87.714 19350634720

qll
‘-\7.361 ~
12 43.570
= $—7.351
43.570
S 47.97% 1
o * 6612 G)
a L
a~ a2
a2
B s - g3
*- 5,313
Sl e aiy 492134 )
& 58.567 .
= b ol el el Coagny 752 * g5
- .
1= 60.222 23.241 ~ a6
= *— 71528 )
4—62.221— T
ars 56.438 <
A~ BE
Ql7

i =
BC CBR=* PIr
48.538 50.074 22185 61488 14630

7 1 N

Qls qlg q20 q21 q22

58 gui] 5 0 ylol polio ¥ Sl



1749 L‘,L?.»qb" ¢ (PGOE o piiko ‘;léu&éj).r

\OA

coyd e L Ojle Sl Jao Bl owp Suer bl G eee 5l (S

solie gy o Jlake Glsie 4 Y 5 oIFY N e aw ool (R2) ppews
@y ¥ S b llae (ChiN., 2010) 59 o 423,5 ai ;5 R2 (53 5 Lawste winnd
L onlply ol sael caws 4y +JAD plp R2 w5 4y (o) lolg s Jow (5150090 e
el 1095 5 (orilie 6 USLe il 5l Egezme 50 Jae «SDe 3550 polie 4 4z
ol ¥ sz o o olins pelaw 5 ciogetnl 5 oylel polie b o]y yeame ol pd gl

Sl 00l 00l

bans 3 g0)] s ¥ Joam

PERS toylol  pawo oy g b aus,s
AW (TS TR o $r 6l = o)l b L oaS b pa el s HI
RV 7Y 2 S TV ROVRPRIEN <+ Syl saenls, HI-L
ol YA - [oyaF* Sy s ol <« & & olezel s H1-2
awlb YHYRY A SN Sy s ol <« Sy g H1-3
ool FONYYS Y\l spe bl Sy ayps: H1-4
b s V% elam] 4t ol b Las e sla Sig #0s,l5 ab b oaisS G pae alal, s H2

\_\3).3 6);)[.“39

w‘)‘éL.:_A s.\..a)é \ 3».\..0)Oa C_'a.m)o“.u).: 4.)**5

Sl 5 5,5 b b 0aiiS B pae Laly, aS ol Las ¥ Jgaz 0 sl Cews 4 ol

)|.>L;_m § o )-A-’L (43)-3 4,55 g (6 it D4l 6§ il slesel 8y (S l..c)) QT
13 Xy syl IV g JEOR o /OFR < TAD NV a5 4 o kil oy b
plex b Jgl 28 sloas,d g Jol ol as)d nlpls aijl elax! o)log ji
5 ooyl e elaizl 4l Jolas b Ladye slo Sy omizmen 28,5 15 0l o)
615g 5 (61265 o b oaiiS e Ly oy bl /014 3 il a5 b loline

28,5 15 anl 8,50 5 pgo ol as 3 opl by als Wiy

S5 Azl g Cxy

o 1) Sy 6t (8L 1S 5 6 S el sl S S lpae 09
slajls wilet e bl glytie glajls g atulss Spo g 59 Sl Sl
sl e atly Lls, 63 anles 3, lapT b casaily Ly, 5 4iiS 03,51, 1, a]



Vo4 e 3 i 5,0l 5, pl b ouiiS S e Laily, 3l

anlgs 55k o gl (2B Coje S 5 IS E (5y5logm 4 jomie HEALS Bpas b
B pae Saedids Luly, 651850 glp calio g SO sloial Ol Gl ol jo ol
sdel By caliie sl ae; pleol 5l claim! & jlns aiS o w28 ()5 pb L susS
Sha s bl b elexal la cudld oS 5 o o eloin] &l odes 0ST .l
UL oasS G pae Laly, 15l cwyp Bon b pols oo elol s .ol 3T
sloizlgasil jo Jld o8l o (slaizl D)l ey W (gl )l
L wlos,S 0y p2) wilatsls 1, Y5 omo cole 3l )3 aad Jb> 4 b as ol St
ozl gasis ol o 1) Glaas b lias 5 dad a0 Sledlbl 5 (wiles SO
(90,5 adllae cqa 5 cpl Gl o a5 6l Sy 28,5 bl cslos S i
Sledbol dlolis a4y jomie a5 09y liaslice & )5 S § &8l Blaal o localls
sloixl as Jolss anlllas opl ;0 1 .0 oo U1 o (ol ass Jolas (6 5 S
b 9550 15 8 5 loldy b )l ol — BanS B pae Laly) o5 Sl i (lgie 4
Gt ol @l 28,8 )18 anlllas 0550 (1 Sl g oS gl Jow o)l wams oo I8

1S o0 )8 Son 050 Al 3 g (pwp ()8 4 B ez g Lol 4B 90 CIB o
2 6l pb L oaisS Bras Lalg, a olo ylis Jol ol as 3 5l ovel Caws 4y az S
drwgl g S Jloo @ bas o S0l Ly o)l (g)leline 5 cude Sl wiy (g loleg
ol @S Blhae widlioe L) plo & Sus 093 wip pled Giyb 5l (BB, Cuje
WS oo dbml iy b oS gl 5 aeasdy Ly, (lel  QBAS S pae Giagh
ool bl Guios b s ol 5l ool Cans @ a0l syt oyl ple o
iam 3 Ly 355 il 5 Sl ol 2 3505 L YIS s Lt
poBauSGrac bl g bli) BauS G as 03 0 095 iy (gluiwaxd
eyad o bl Gl sloe cwyp g GBS G a0 b e bLs)| oS Bass
Sy Griin Glao a5 WS o0 03065 b lie 4 |y 4SSl oals &)l Gl 5 YIS

2510 pold Ol i e o 1) ailloliy (sla)Lis; s 5 00g: e YIS 2000



199 Ll « opac o proto 5lo gy \7e

Ny 5l sanenls; 4 aas oo LS sl (88 4003l el Cews &y Az )
Sbml lp oot Jole e Zuld; 3)ls 30 eloial Slod i 55 W (50
sl plnl ) ip 4 (2SS L (culaa] 2STy SH @lg)s ol bl e Ll
15 e ) odel Cowd 4y ame ik b o 5 SYsb L oslinl o oy >
ol 4l Culd) 9 SG L ogs G il Ly, SIVE (s Gl stie &S ()50
397 e S (65185 Dl g oy 2 1S5 2B aasles Cule cnl 5l saze W
onl 3l el s a4z 08,8 o YIS 2o L s BaiiS G e &l loliy sla LS,
5 (V212 sS0 Y+ VA) T 60, 5 damee (Y VF) g K 5 oK Slalllae b a8
Oyl Slgteen (V1) oo 5 L

oo Spar 5)loly p wip 4 slazel aS cl Bl 1 (S pgs (258 4ns )8 A
loas |5 ogas 4 el Sl s 2y ) 6 oly s Liulsl g olazel ol
b Jolss o a5 Sbyide Sl e 9050 Gl WMo (6 5Vl Sy &5 b iy (6 )5l8
Gl s pols g clb winalgr (6568 Sy (wlaa! wiylo 1y olazel 4,00 5 p
ouds ploxil Gldas doe s b ans 3 ol S ol Clo i 1) (6 YL Cad Co 3o 0y
(Vo¥e) P58 (V1) cusbigrml 5 Olsbis (V0T glijliy 5 1,80 s
labo] Ltal38 e oo 0ols sdeg aS azsl by eV pame o Slas il 0,1 (o5 5L
Jos dol> cplply cuils valgs o e 4 1) Ul olazel 5 ouls &8 ,8 a4 o)L i
o2 3 [V (2 Wi Cute pgal I (20 (S 5l 0dd sen 350 4 (asilig
3550 o0 Hlayl s 1y LT slazel g 00ges elai |y (b yiiee

750 Sy g oy 2 iy & el oS el Gl esiRo Lt pges (858 4ty Az
Np Sy a4 derie Olytie g Sl alaly Lis olp kbl win 4 agas o)l
Slaaks plp )0 59 auled Sy 993 W sl VL slocwd wia Lol o>

Bapd o Hlis 093 5l il lols 5 saze ay 3 (sla )i g 00,5 Caeglie iy ol Je> hie

1-Ninsih & Segoro
2-Mohammed & Rashidi
3-Nunkoo

4-Ritaet al

5-Ngo



\l4| e 0 A 5, I0By  5 b ol b ouiiS o Laly,

(VAP snde 9 03l 9 (V010) ollen 5 (o pjl Slidod mls a4 a0l
Ob i 2 Gl Cqz caslie oS0, ¢ imgh (ol S Billae ol 1550
CRM lac Ll 5,55 Goub 5l pbytie b bl )l L ol wilgs o Y 2
G928 Gk il legas Glytie lp Wy eteed 5 Ol e 4 ez p Sloss &)
mobosle g ylol s ael palay slasil b wilgs oo YIS 2uo .ol (S hg,9) (s Ll
ool 3l s el wal 1) Lo ol cnl LSS jLisyse loas 5 YIS _LLLEl jsb 4 do
S,oBg g s (Rl Coled jo 9 Gl i yo flie 5 )0 WS 4 e Gy
259l w1y (bl

el Jge dip dr )0y p g a2 &S wad oo (LA p)lox (22 4nS B (o)
oolitul Wy 5l ol yiie o Wl oo S92y @ Sloj Wip a2 Slagh (nl @ Gl
ol colag, 5 Sk 6 p Sledbl s S camo 5,500 b aip ol 0,90 40 S
S ol s,y g cod blod 4y ol i iy 5l eolain] e jo 0isS o Jloo |,
03,5 41,25 ol 5l eoliiul plSia (sasligs > 45 J)ge ;0 395 w3 Gl 40 g end
wlie aims_o 5 Caglsl o 1) Wiy o] sam glads,S gl ol Jleis! 4 sl
Sz oo e Np Aed a5 aadlhys (Vo)) o Ses 5 Gpale a4l (e
5 Do il L8, Wy aya g el W SG 4 S bR 5510y 5 als) mess
s @ Y (s o3k 39h e Sty S oo Sbml Wip LI, sk
Sl 5 1y T 5 55,5 | o e Slanlis w35y 415 e il
Iy Gy 20 pehaws Wilgs oo YU s caims 1,8 045 LSS Cwns as sloyijgel
Ssr S weslie T bme (Sl Jgame S, GralesT o)s] palf b S|
2555k 28y 5 8 5l e Sleas T ol (ol e ciblge 5 Lol
i dgegs |y GEALS S a5 O]

4 Jolss b Lasye la Sy 65 haws 28 legn cnl 5o ped ol ans)
o s ) 8 6,8y 2 )l oL L enisST Bpas alal) e BLS I o (sloz]
005 G e bl Wil o celainl o e o celainl i Lolas gl3dl ol )3
DS a5 iy 4l 5ol 55 IS a5 058 et |, 5,05 el



199 Ll « opac o proto 5lo gy V7Y

09 9 Mg [y wip [ Jgame b Lo SleMbl ()l yiie as (pl 50 105 ailed sl
Slial 4 oblial 5 (Ylaes (liwgs L 1) iy 0)bys 093 i hagaoms 43Sz
o Ny S g e wletel guieculs) dee 4 e 4 Jul (nl a5 WIS o
Clhe (Y+¥+) LKad 5 coum) 5 (VAAY) 165 5 0o Olalllae b asss ol g
o eleizl el bolss 65 haw 18 Gee Ghagh Glaall 4 az g Lol
Olpoaely g lpae & iy (g lolsy 5 (5,5 b b oalsS Spas alilp fn bLS)|
D)l e o sletrl e sla Sy a5 0gdiee Siin Y (ms 2L)L
Sloollig B )0 Mo anles pladl celoiml el Jolad (6,8 SE 5 g Cusl | (eloiz]
Jgamme o)l)s 355 a5 ,Lazil (el wiles,S w5 | (Jgamme o5 G5 (sl 2]
oo Subocg Olblre g 0l yide w3 wad o il 23U ISl cpl 4S5 sl el 8 1,
@ISl 4 clin b obml b Wil oo (i paelye 5 Glpoe iz 0108
S S eleia ] slaaSn o Gl tie ASSA g St WP S i 4z e
"o il slaaSd 0w B s G ISSTAN 4 e &S e eSS 2
32 0l nle (ogr (Bl Suwgd 5 Cqpline o GRIP! 2 ol U S8 350
5 5, 5 5y challSe a5 el oyl Cpndly culAS wmlyr eloza 4 E)lolas glisd
Sl Glede @ cnlple cal Ko 08w 638 5l ply JEl o) (n S ;08 o
Ot 9y 0 9y Dlalle )8 ly p3Y i ogdice Sl (T (sleelSisg 3

)JLMJ L) -.\....5(54 w)u O 6)‘».\.!19 C;YLT o g_)L...oj..a} )‘ as (5"0‘) QL’)'““'A

291 @al 1) b e

1-Kim & Ko



\PY e 0 A 5, I0By  5 b ol b ouiiS o Laly,

References

1-Aaker, D., & Joachimsthaler, E. (2013), Brand leadership, New York:The
Free Press.

2-Alvandi, M., & Karimi, M. (2009). A Comparative Analysis of Customer
Relationship Management (CRM) in Three Iranian Banks Based on Swift
Approach. Journal of Development Evalution Management, 11(1), 49-57. (In
Persian).

3-Anton, J. (2016). Customer Relationship Management, New Jersey: Prentice-
Hall Inc.

4-Azberi, M., Akbari, M., & Rafiee, F. (2015). The Role of Empirical
Marketing in Brand Commitment through Mediation of Trust and Brand
Loyalty. Journal of Business Management, 7(4), 783-804. (In Persian).
5-Badrinarayanan, V., & Becerra, E. (2019). Antecedents and consequences of
shoppers' attitude toward branded store-within-stores: An exploratory
framework. Journal of Business Research, 105(12), 189-200.

6-Beigi firoozi, A. (2016). Performance Evaluation of Mehr Economics
Branches Based on BSC and ANP Approach (Study of Mehr Economics
Branches of Sistan and Baluchestan Province). Public Management Researches,
9(34), 195-220. (In Persian).

7- Boniface, B., Gyau, A., & Stringer, R. (2012). Linking price satisfaction and
business performance in Malaysia's dairy industry. Asia Pacific Journal of
Marketing and Logistics, 24(2), 288 — 304.

8-Borden, D.S., Mahamane, S. (2020). Social marketing and outdoor
recreational advocacy groups: Lessons from a rock climbing campaign. Journal
of Outdoor Recreation and Tourism, 29, 1-9.

8-Brakus, J.J., Schmitt, B.H., & Zarantonello, L., (2009). Brand experience:
what is it? How is it measured? does it affect loyalty?. Journal of Marketing, 73,
3, 52-68.

9-Chen, Y., Wu, J., & Chang, H. (2013). Examining the mediating effect of
positive moods on trust repair in e-commerce. Internet Research, 3, 355-371.
10-Chung, Y., & Kim, A.J. (2019). Effects of mergers and acquisitions on brand
loyalty in luxury Brands:The moderating roles of luxury tier difference and
social media. Journal of Business Research, available:
https://doi.org/10.1016/j.jbusres.2019.11.030.

11-Dehdashti, Z. and Jafarzadeh, M. and Bakhshizadeh, A. (2012).
Investigating the Brand Social Identity Perspective and Its Impact on Brand
Loyalty Development (Case Study: Kaleh Dairy Company). Journal of New
Marketing Research, 2, 87-106. (In Persian).


http://www.jdem.ir/?_action=article&au=12016&_au=mohsen++alvandi
http://www.jdem.ir/?_action=article&au=12018&_au=mohammad++karimi
https://www.sciencedirect.com/science/journal/22130780
https://www.sciencedirect.com/science/journal/22130780
https://www.sciencedirect.com/science/journal/22130780/29/supp/C
https://doi.org/10.1016/j.jbusres.2019.11.030

199 Ll « opac o proto 5lo gy \7¥

12-Shin, D-H. (2015). Quality of experience: Beyond the user experience of
smart services. Journal of Total Quality Management & Business Excellence,
26(7-8), 919-932.

13-Fazel-e-Hasan, S.M. and Ahmadi, H. and Mortimer, G. and Grimmer, M.
(2018). Examining the role of consumer hope in explaining the impact of
perceived brand value on customer—brand relationship outcomes in an online
retailing environment. Journal of Retailing and Consumer Services, 41, 101-
111.

14-Fetscherin, M., & Heinrich, D. (2015). Consumer brand relationships
research: A bibliometric citation meta-analysis. Journal of Business Research,
68(2), 380-390.

15- Fournier, S. (1998). Consumers and their brands: developing relationship
theory in consumer research. Journal of Consumer Research, 24(4), 343-73.
16-Fullerton, G. (2005). The Impact of Brand Commitment on Loyalty to Retail
Service Brands. Canadian Journal of Administrative Sciences, 22(2). 97-1 10.
17-Ganesh, N., Kassim, N. M., & Hong, H. J., (2014), the effect of corporate
branding dimensions on consumers’ product evaluation. European Journal of
Marketing, 4(40), 825-845.

18-Ghourbani, S., & Shabgo, S.M. (2014). Influence of brand reputation on
customer loyalty from the perspective of home appliance buyers, journal of
Marketing Management, 23, 59-78. (In Persian).

19-Giovanis, A., & Athanasopoulou, P. (2018). Consumer-brand relationships
and brand loyalty in technology-mediated services. Journal of Retailing and
Consumer Services, 40(5), 287-294.

20-Hew, J., Lee, V-H., Ooi, K-B., & Lin, B. (2016). Mobile social commerce:
The booster for brand loyalty?. Journal of Computers in Human Behavior, 59,
142-154.

21-Hulland, J. (1999). Use of partial least squares (PLS) in strategic
management research: A review of four recent studies. Strategic management
journal, 20(2), 195-204.

22-Iglesias, O., Singh, J., & Batista, J. (2011). The role of brand experience and
affective commitment in determining brand loyalty. Journal of Brand
Management, 18(8), 570-582.

23-Kim, A. J., Ko, E. (2012). Do social media marketing activities enhance
customer equity? An empirical study of luxury fashion brand. Journal of
Business Research, 65(10),n1480-1486.

24-Kim, W., Kim, H., & Hwang, J. (2020). Sustainable growth for the self-
employed in the retail industry based on customer equity, customer satisfaction,
and loyalty. Journal of Retailing and Consumer Services, 53, available:
https://doi.org/10.1016/j.jretconser.2019.101963.


https://www.sciencedirect.com/science/journal/01482963
https://www.sciencedirect.com/science/journal/07475632
https://www.sciencedirect.com/science/journal/09696989
https://doi.org/10.1016/j.jretconser.2019.101963

V70 e O Wi 5,08y sl pli b 0uiiS S pe Ly, S

25-Labrecque, L. (2014). Fostering customer-brand relationship in social media
environments: the role of parasocial interaction. Journal of Interactive
Marketing, 28( 2), 134-148.

26-Li, C-Y., & Fang, Y-H. (2019). Predicting continuance intention toward
mobile branded apps through satisfaction and attachment. Journal of Telematics
and Informatics, 43, 1-13.

27-Mohammed, A., & Rashidi, B. (2018). A conceptual model of corporate
social responsibility dimensions, brand image, and customer satisfaction in
Malaysian hotel industry. Kasetsart Journal of Social Sciences, 39(2), 358-364.
(In Persian).

28-Moshbaki, E., Sadeghian, F. & Sadeghian, A. (2014). Brand equity with an
approach to the Iranian market. Tehran: Marketing Publications (In Persian).
29-Motaharinezhad, F., Samadi, S., Tolabi, Z. (2014). Investigating the
Relationship between Brand and Consumer (Case Study of Electric
Appliances). journal of Marketing Management, 23, 127-147. (In Persian).
30-Ngo, H.M., Liu, R., Moritaka, M., & Fukuda, S. (2020). Urban consumer
trust in safe vegetables in Vietnam: The role of brand trust and the impact of
consumer worry about vegetable safety. Journal of Food Control, 108,
https://doi.org/10.1016/j.foodcont.2019.106856.

31-Ningsih, S.M., & Segoro, W., (2014), The influence of customer
satisfaction, switching cost and trusts in a brand on customer loyalty - the
survey on student as im3 users in Depok, Indonesia. Procedia - Social and
Behavioral Sciences, 143, 1015 — 1019.

32-Nunkoo, R., Teeroovengadum, V., Ringle, C. (2019). Service quality and
customer satisfaction: The moderating effects of hotel star rating. International
Journal of Hospitality Management, available:
https://doi.org/10.1016/j.ijhm.2019.102414.

33-Pourzad, N., Stocchi, L., & Pare, V. (2019). Brand attribute associations,
emotional consumer-brand relationship and evaluation of brand extensions.
Australasian Marketing Journal (AMJ), 27(4), 249-260.

34-Rahimi, H. Kazemi, Z., & Beigi Firoozi, A. (2020). The Influence of Brand
Personality, Consumer-Brand Interaction and Parasocial Interaction on
Consumer-Brand Equity: The Mediating Role of Brand Love. journal of
consumer behavior, 7(1), 277-299. (In Persian).

35-Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality
and customer satisafaction on customer behavior in online shopping. Journal of
Heliyon, 5, available: https://doi.org/10.1016/j.heliyon.2019.e02690.

36-Rivard, S., & Huff, S. L. (1988). Factors of success for end-user computing.
Communications of the ACM, 31(5), 552-561.


https://www.sciencedirect.com/science/journal/10949968
https://www.sciencedirect.com/science/journal/10949968
https://www.sciencedirect.com/science/journal/24523151
https://www.sciencedirect.com/science/journal/09567135
https://doi.org/10.1016/j.foodcont.2019.106856
https://www.sciencedirect.com/science/journal/02784319
https://www.sciencedirect.com/science/journal/02784319
https://doi.org/10.1016/j.ijhm.2019.102414
https://www.sciencedirect.com/science/journal/14413582
https://doi.org/10.1016/j.heliyon.2019.e02690

199 Ll « opac o proto 5lo gy \r7

33-Rogers, E. M., & Bhowmik, D. K. (1970). Homophily-heterophily:
relationalconcepts for communication research. Public Opinion Quarterly,
34(4), 523-538.

37-Seyyedabbaszadeh, M. M., Amani, J., Khezri Azar, H., & Pashoy, G
(2012). Introduction to Modeling of Structural Equations with PLS and its
Application to Behavioral Sciences by Introduction PLS-Graph, Visual PLS,
Smart PLS Software, Urmia: Urmia University Press. (In Persian).

38-Saeednia, H., Hematyar, M. (2016). The Impact of Brand Experience, Trust
and Satisfaction on Brand Loyalty in Urban Enterprises; Case Study: Kaleh
Dairy Products. Urban Management journal, 42, 355-368. (In Persian).
39-Sahin, A., Zehir, C., & Kitapgi, H. (2011). The effects of brand experiences,
trust and satisfaction on building brand loyalty; an empirical research on global
brands. Procedia-Social and Behavioral Sciences, 24, 1288-1301.

40-Sarkar, A. (2014). Brand love in emerging market: a qualitative
investigation. Qualitative Market Research: An International Journal. 17(4),481
— 494,

38-Scholz, J., & Duffy, K. (2018). We ARe at home: How augmented reality
reshapes mobile marketing and consumer-brand relationships. Journal of
Retailing and Consumer Services, 44(5), 11-23.

41-Setyawan, A., & Imronudim, K. (2015). Brand trust and brand loyalty, an
empirical study in indonesia consumers. British Journal of Marketing Studies,
4(3), 37-47.

42-Steenkamp, J.B. (2014). How global brands create firm value: the 4V model.
International Marketing Review, 31(1), 5-29.

43-Taghizadeh, H., & Alipour, K. (2016). The relationship between brand
personality and perceived value with brand commitment among female mobile
users. journal of Woman and Family Studies, 8(31), 39-55. (In Persian).
44-Tsai, W.-H. S., & Men, L. R. (2013). Motivations and antecedents of
consumer engagement with brand pages on social networking sites. Journal of
Interactive Advertising, 13( 2), 76-87.

44-Tsiotsou, R.H. (2014). The role of social and parasocial relationships on
social networking sites loyalty. Journal of Computers in Human Behavior, 48,
401-414.

46-Turban, E., Lee Jae, K., King, D., Liang Ting, P., & Turban, D. (2011).
Electronic Commerce 2010: A Managerial erspective. Upper Saddle River, N.J:
Prentice Hall.

47-Upamannyu, N.K., Gulati, C., & Mathur, G, (2014), Effect of brand trust,
brand image on customer brand loyalty in fmcg sector at gwalior region.
scholars world-irmjcr, 2(2), 1-11.


https://www.sciencedirect.com/science/journal/07475632

VPV e 0 A 5, I0By  5 b ol b ouiiS o Laly,

48- Turner, B. (1993). Outline of a Theory of Human Rights. Journal of
Sociology, 27(3), 489-512, Available on:
https://doi.org/10.1177/00380385930270030009.

49-Xiang, L., Zheng, X., Lee, M.Q.0. & Zhao, D. (2016). Exploring
consumers’ impulse buying behavior on social commerce platform: The role of
parasocial interaction. International Journal of Information Management, 36(3),
333-347.

50-Yap, B. W., Ramayah, T., &Shahidan, W. N. W. (2012). Satisfaction and
trust on customer loyalty: a PLS approach. Business Strategy Series, 13(4), 154-
167.

51-Yasin, M., Cabanillas, F., Porcu, L., & Kayed, R. (2020). The role of
customer online brand experience in customers intention to forward online
company-generated content: the case of Islamic banking sector in Palestine.
Journal of Retailing and Consumer Services, 52, 1-11.

52-Zehir, C., iin, A., Kitap¢1, H., & Ozsahin, M. (2011). The effects of brand
communication and service quality in building brand loyalty through brand
trust; the empirical research on global brands. Procedia-Social and Behavioral
Sciences, 24, 1218-1231.

53-Zhang, J., & Bloemer, J.M.M. (2008). The Impact of Value Congruence on
Consumer-Service Brand Relationships. Journal of Service Research 11, 161-
178. d0i:10.1177/1094670508322561

54-Zhang, K., Benyoucef, M., & Zhao, S. (2016). Building brand loyalty in
social commerce: The case of brand microblogs. journal of Electronic
Commerce Research and Applications, 15, 14-25. Doi:
http://dx.doi.org/10.1016/j.elerap.2015.12.001.

55-Zheng, X., Men, J., Xiang, L., Yang, F. (2019). Role of technology
attraction and parasocial interaction in social shopping websites. International
Journal of Information Management, available:
https://doi.org/10.1016/j.ijinfomgt.2019.102043.

56-Zia, B. (2015). Investigating the Relationship between Brand Confidence
and Brand Citizenship Behavior with regard to the Mediating Role of Brand
Commitment in Entrepreneurship. Jouurnal of Public Management Researches,
29(27-42). (In Persian).


https://doi.org/10.1177%2F0038038593027003009
http://dx.doi.org/10.1016/j.elerap.2015.12.001
https://doi.org/10.1016/j.ijinfomgt.2019.102043

199 Ll « opac o proto 5lo gy \PA




